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Turning the tables:
The great interviewer
gets intervizwed

on water, bagels

and growing up
Erooklynized
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THE GREAT INTERVIEWER 4 1588
GETS INTERVIEWED ABOUT... =

BROOKLYN, WATER AND BAGELS

By Nancy Weingartner

arry King strolls into the library ar the

LMOn(ag& Beverly Hills dressed in a pale

blue, button-down shire and jeans. “Yes,

no, maybe, no comment,” he calls out in that
unmistakable voice made for radio.

I hadn’t asked him a question yet. But he
knows I will. That's what interviewers do and
the man who has made his living conducting
thousands and thousands of interviews since
the 1950s is being asked to talk, rather than
listen, for a change.

“I never learned anything from ralking,” he
says. Endowed with an overdeveloped sense
of curiosity, King, 76, claims, “I'm the kind
of person you don’t want to sit next tw on a
plane.” Ifyou planned to read a book or take a
nap, you've got the wrong seat-mate, King will
ply you with questions until the plane's wheels
touch ground. A trait that has ateracted world
leaders and world-class celebrities o sit across
the desk from him.

CNN’s nighrh} host is retiring later chis year
from the news show that's been on the air since
1985, And along with the multitude of in-the-
spotlight tasks he still plans to do—quarterly
news specials for CNN, speaking, writing a
column and a blog—he’s also taking on the
role of spnkesr:n?n and area developer for The

Original Brooklyn Water Bagel Co., based in
Delray Beach, Florida.

Before photographer Fred Greaves could
bring the camera to his eye, Steven Fassberg,
CEO of the company, tossed a logo'd base-
ball jersey to King to wear. “Da you have a
medium? I'm a medium,” King says, They
didn't, just the extra-large jersey that belongs
to his “oldest, dearest friend,” Sid Young, who
as a sharcholder in the company con-
vinced King ro ger involved.

King is much thinner than
he appears on television,
In his case the camera
seems to add more
than the rumored 10

% & pounds. He donned
9 ? the oversized shirt

- “ " without complaint
and asked how we

CEO Steven Fassberg, right, sought out help to replicate the Brooklyn public water to use to
recreate NYC-style bagels nationwide. Helping roll out the coneept s Scott Harris, left,

wanted him to pose. Fassberg had a basketrul
of hours-old bagels and several bottles of water
for props, and King let him know he wanted to
take some bagels home with him. He loves the
bagels. His diet secret, he confided: “Take the
insides (of a bagel) our and lose weight.”

We were thete to talk abour his invelvement
with the Bagel Co.—and although King prides
himself on never preparing for an interview
he conducts—I was prepared o listen first to
King’s story leading up o that point in his life
and then the scoop on his new life as a bagel
baron.

The radio turn-on

“I have no other memory in youth but {want-
ing) to be on the radio,” he says, leaning back in
his chair, He would listen to a radio show and
then go into the bathroom and practice imitat-
ing the announcer by watching himself in the

IITOT. W IEn NE COLIQ, NE 4 DE PATL 01 LE S1u-
dio audience and “watch how the announcer
did his thing,” Every time he went to a base-
ball game, he'd give his friends the play-by-play
T'Llr'ldnwn.

College wasn't in the cards, King’s father
died at 44 and his mother had to go on pub-
lic assistance. Granted, at the time, it was not
a source of pride, but roday; King can look ar
the experience from a different vantage point.

“New York is a generous city,” he claims. “The

city bought my first pair of glasses.” However,
taxpayers just sprung for the lenses, not frames,
and wire-rims weren't stylish at the time. That
experience colored how he feels abour a variery
of social issues debated on his news program.

“I don't think people on welfare are cheaters,”

he says. “I've never met anyone on welfare who

Larry King continued on 16
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